
Editor’s Note

Tech  
Enhancing 
Lives

DESIGN, PRODUCTION AND PUBLISHING MANAGEMENT

PRESIDENT AND CEO 
Gary Shapiro

SENIOR VICE PRESIDENT 
Jean Foster

EDITOR-IN-CHIEF
Cindy Loffler Stevens 

SENIOR CREATIVE 
MANAGER 

John Lindsey
GRAPHIC DESIGNER 

Ian Shields 

EDITORIAL CONTRIBUTORS 
Gary Arlen, Robert Calem,  

Steve Koenig, Natalie Hope McDonald, Susan 
Schreiner, Murray Slovick  

EDITORIAL ADVISORY BOARD
Kari Aakre, Intel; Dave Arland, Arland 

Communications; Peter Brinkman, Casio; Gabriele 
Collier, HDMI; Kristen Cook, The Marketing Shack; 

Danielle Deabler, NPR Labs; John Dunstan, 
Netgear; Sean Durkin, Tencent; Bill Kircos, Intel; 

Chris Loncto, Sharp Electronics Corp.;  
Daniel Pidgeon, Sears Home Services; David Steel, 

Samsung; John Taylor, LG Electronics 

MANAGER,  
CREATIVE DIRECTION  

Matt Patchett

It Is Innovation (i3) is published as a service to the members of the  
Consumer Technology Association (CTA) and to key players in the consumer 

technology industry. CTA represents more than 2000 U.S. manufacturers 
of audio, video, digital imaging, accessories, mobile electronics, home 

networking, wireless communication, information technology and multimedia  
products that are sold through consumer channels. 

The opinions expressed in articles are those of the authors and not necessarily 
those of CTA.  Comments, questions and letters to the editor are welcome.  

Address responses to: It Is Innovation (i3), Consumer Technology Association, 
1919 South Eads St., Arlington, VA 22202, tel: 703 907 7600.

© 2021 Consumer Technology Association
Articles from this issue may be reproduced in whole or in part,  

provided full credit is given to CTA.
CES® and International Consumer Electronics Show®  

are trademarks owned by CTA.
It Is Innovation (i3) (USPS 022897 Vol. 9, No. 3) is published bi-monthly by the 
Consumer Technology Association, 1919 South Eads St., Arlington, VA 22202. 

Periodicals Postage Paid at Arlington, VA and at additional mailing offices. 
POSTMASTER: Send address changes to It Is Innovation, CTA, 1919 South Eads 

St., Arlington, VA 22202. Canadian Publications Agreement No. 41502062. 
U.S. & Canada—$24.99 a year; $5 for a single issue

Mexico—$39.99 a year; $7.50 for a single issue
Elsewhere—$49.99 a year; $9.00 for a single issue

ISSN 23257350

PROJECT MANAGER  
Katie Mason

ART DIRECTOR  
Alexandra Tzoumas

TEAMOFCREATIVES.COM

IT  IS  INNOVATION   |   CTA.tech/ i3MAY/JUNE 2021

Summer is here and we are in the early stages of opening up the 
country after the pandemic. We are ready to embrace the warm 
weather and be outside with others, and companies also are 
looking to partner, collaborate to leverage disruptive change and 
form strategies to build on new technologies. 

  U  
nfortunately, we also are 
experiencing delays and 
shortages in the supply 
chain, particularly with the 

semiconductor chips that are used in 
many consumer technology 
applications including vehicles and 
PCs. Consumer spending behaviors 
fueled by remote work, virtual 
education and entertain-at-home 
trends during the pandemic had 
unpredictable consequences as well 
as factors like the pipeline hack that 
drove gas prices higher and other 
cyberattacks that include unforeseen 
effects. This situation has highlighted 
weaknesses in the U.S. tech 
ecosystem, specifically, dependence 
on overseas wafer and fab 
companies, and CTA predicts the 
chip shortages will last through the 
end of this year. Read CTA’s findings 
in our policy section.

However, innovation continues to be 
the backbone of the economy as we 
look at new strategies automakers are 
using to extract more range than ever 
from EVs driving us closer to an 
electric future. We also take a look at 
the recent fascination with non-
fungible tokens (NFTs) and how value 
is being embedded in the blockchain 
for digital art, music and entertainment 
at sometimes astronomical prices. In 
this issue we also sat down with Chief 
Diversity Officer and Director of People 
Strategy at Ford Motor Company Lori 
Costew for a conversation about the 

company’s focus on diversity, equity 
and inclusion strategies. She also is 
the author of several inspiring books 
for children. And Chief Digital Officer 
and Vice President at Caterpillar Inc., 
Ogi Redzic, shared how the 
company’s autonomous technology 
has improved safety and increased 
productivity for its customers. We also 
look at how the deployment of self-
driving vehicles will increase efficiency 
and productivity, reduce time spent in 
traffic, boost the economy and create 
millions of jobs — a compelling 
proposition going forward.

And finally we examine interfaces 
that one day could connect our 
laptops to our brains without a 
keyboard as well as augmented 
reality and virtual reality reenergized 
with new applications and CTA’s 
latest research on the future of retail. 
In i3’s Market Beat column, see how 
digital payment systems, cashier-less 
stores and even AR may soon 
become a familiar component in 
retail strategy. We want to hear from 
you. Please send comments to: 
cstevens@CTA.tech.

Cindy Loffler Stevens, 
Editor-in-Chief


